
DISTRICT 42 PR PROGRAM OF THE YEAR

Candidate / Committee Information

Name(s) Of Members On The PR Committee

Club Name Club #

Area Division

Website Update Frequency

Blog Blog Update Frequency

Club Newsletter Newsletter Update Frequency

Distribution Methods

SOCIAL MEDIA USED

Social Media Used

Facebook Instagram Twitter LinkedIn

Meetup YouTube Other

Facebook Instagram
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Public Relations Award of the Year recognizes the member or committee for their dedication, creativity and 
passion in promoting the Toastmasters organization.

Personal testimonies from other club members are a tremendous asset to the best submissions and give the 
committee a better idea of the contributions of your club member that is being nominated.

Specify / Newsletter Sample PDF (Include attachment filename, link, or note for newsletter sample PDF)

MEDIA USED

Website 



LinkedIn Twitter

MeetUp YouTube Channel

Other Social Media Link

Social Media Post Sample / Most Popular Post

RESOURCES USED

Helpful Resources Used

TI Website D42 Website PR Mastermind Other

Follows TI Branding

Yes No I don't know

Submitted by 1
Name Phone # Email Address

Submitted by 2
Name Phone # Email Address

Submitted by 3
Name Phone # Email Address

Download or save the completed form, send it to the appropriate District leader, and confirm that they received it.
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TESTIMONIALS AND OTHER COMMENTS  

Club Members & Mentees Testimonials (Include testimonials here. You may also attach one separate page if needed.)
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